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THE OPPORTUNITY
• Negative sentiment around law enforcement, 

officers retiring at a faster rate than  applicants 
were passing the Academy, a lengthy training and 
recruitment process sent CHP searching for help 

from Augustine.
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THE VISION
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The “Made For More” campaign focused on a diverse set of 

individuals, showing them in their day-to-day life and 
transitioning into their role as a CHP Officer, heling to 
humanize the career of law enforcement.

A campaign landing page was also created to help 
applicants clearly understand the overall process, from the 

point of applying to graduating from the Academy.
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THE RESULTS
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In just five short months, the Made for More campaign 

garnered results unmatched by other top law enforcement 
agencies throughout the United States.

3,739 
applications in first five months

130%
of the campaign goal achieved 

107%
of expected impressions

86,669 
new users 

123,332  
sessions to landing page

2:33
average session duration
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THE RESULTS
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When Augustine first began working with CHP Recruitment, 

the department was averaging  500 applications per month. 

1,942
2024 average monthly 

applications – 288% increase
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In 2024, CHP saw a dramatic increase in 
application numbers, breaking the monthly 
application record 3 times in
one year.  

80% of applications were directly attributed 
to paid marketing efforts. 







RECRUITMENT
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Folsom is a fast-growing city in Northern California that was struggling with 

police officer recruitment. As its population
continues to grow, the Folsom Police Department was facing an officer 
shortage which posed a problem for maintaining the safety and security of 

its residents and visitors. Augustine stepped in to help, employing tried-
and-tested PD recruitment marketing strategies to ensure Folsom PD was 
reaching qualified potential officer candidates and guiding them through 

the application process.

We recently developed a custom landing page for Folsom PD that provides 
potential applicants with all the information they need in

one place and simplifies the application process. 
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LANDING PAGE


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8

